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Note: Attempt five questions in all, selecting one question
from each Unit. Question No. 1 is compulsory. All

questions carry equal marks.
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1. (a)/"Differentiate marketing with selling.

oo e fashg & et AT
(b) Define the marketing concept.
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(c) What is market segmentation ?

L
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What do you mean by a new product ?
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(e)/%_?ive Classification of labels.
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(f) Explain the importance of Price in Marketing Mix.
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(g) What do you mean by advertising effectiveness ?
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H{{ Define Publicity. 2x8=186
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. Explain the difference between old & new concept of

marketing. Also highlight the importance of
marketing. 16
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3. What are the objectives of Market Segmentation ?

What criteria are used for Segmenting Consumer
Market ? 18
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4. What is buyer behaviour ? Whdl.is the nature of Indian
Consumer's buying behavig{%% 16
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5. What is new product'? Discuss various stages of new

product development. 16
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6. Define Packaging. State its characteristics. Discuss the
functions of Packaging. 16
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7. What are the factors influencing pricing ? Explain the
pricing procedure. 16
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8. Define Advertising Media ? What are the factors

influencing the selection of media ? 16
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9. Discuss in brief the different methods of evaluating

advertising effectiveness. 16
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